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INSTRUCTIONS TO CANDIDATES

Answer question ONE and any other TWO questions.






QUESTION ONE
(a) Define the following terms:-

1) Marketing.

(i)  Product positioning.

(iii)  Target market. (5marks)
(b) Discuss FIVE the marketing management philosophies that could guide the marketing

management in designing the company’s marketing strategies that are aimed at building and
strengthening profitable relationships with target consumers. (15marks)

(c) Discuss the major forces of Company’s microenvironment affecting marketing. ~ (10marks)

QUESTION TWO

(a) Describe the tools/elements of marketing mix. (10marks)

(b) Discuss the strategic marketing planning process (10marks)

QUESTION THREE

(a) Discuss the promotional mixes that can be employed for a successful marketing of our

products. (10marks)
(b) Highlight five key features in developing effective Communication and promotion.

(10marks)
QUESTION FOUR
(a) Describe (i) Characteristics that influence Consumer buying behaviour. (Smarks)
(ii) The buyer decision process. (Smarks)
(b) Describe (i) four levels of market segmentations. (Smarks)

(ii) With examples the five major variables that the company could use in

Segmenting its consumer markets. (5marks)






