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Question One

Marketing practice takes a task role in an organization. In view of the above statement, outline the
following:

a) The marketing objectives in an organization. (10 marks)
b) The circumstances that are likely to make an organization design and develop new products for its
target market. (10 marks)

c) The relevance of investing in promotional campaigns to an organization. (10 marks)

Question Two
a) Describe those marketing environmental factors that an organization has little, or no control
over. (10 marks)
b) Outline the factors that influence the distribution channels that an organization can use to distribute

its products and services on the market. (10 marks)

Question Three
a) Highlight the relevance of studying consumer behavior to an organization. (10 marks)

b) Describe the various stage in consumer buying process. (10 marks)

Question Four
a) Explain the various market targeting approaches that an organization should use to improve delivery
of customer service. (10 marks)

b) Outline the role of pricing as an element of marketing mix in an organization. (10 marks)

Question Five
a) Identify and explain the steps in product life cycle. (10 marks)
b) Suggest the reasons that are likely to make an organization to invest in designing and developing new

products for the market. (10 marks)



