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SECTION A: Answer all questions (10 MARKS)

1) Which of the following will hinder a successful marketing planning?
A. Competition
B. Involvement of the senior management
C. Effective planning
D. Organizational and management acceptance
2) The following conditions must be fulfilled for an exchange to exist EXCEPT
A. There must be at least two parties
B. Each party has something of value for other party
C. Each party is capable of communication & delivery
D. Each party should take risk

3) is/are benefit(s) that accrues from excellence customer

service in hospitality?
A. More customers
B. Increased sales
C. Better brand image
D. All the above
4) Which of the statement(s) is TRUE?
A. Tourism product is predominantly a service product with the characteristics of
intangibility, perisheabability and inseparability
B. Marketing mix cannot be effective without a full understanding of the target market
and the needs of each segment
C. Market research is the collection and analysis of data about customers and its use
for management purposes
D. All the above.
5) A need can be described as;
A. State of deprivation of some basic satisfaction.
B. Desire for specific satisfier.
C. Requirement for a specific product backed up by ability and willingness to buy.
D. Something that is valuable in life.
6) Pricing of hospitality products can be determined by?
A. Demand of the product

B. Competition from other players
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C. The political state of the country
D. All the above.

7) 1s a motivation of an allocentric traveler.

Religious pilgrimages or inspirations.
Participation in sports events and activities

Gambling.

o0 W >

Business travel.

8) is hospitality product.

Accommodation
Business.
Medication.

Education.

S = E

None the above.
9) Which of the following activities is NOT involved in the marketing process?
A. Situational analysis
B. Marketing mix deciscion
C. Marketing strategy
D. Marketing orientation.
10) Marketing can be classified in many ways, which one is NOT?
A. Business to Business
B. Customer to Customer
C. Business to customer
D

. Product to product

SECTION B: Answer all questions. (30 MARKS)

11). a) Define the term Product risk ( 2 mks)
b) Explain the FOUR product risks associated with tourism products (4mks)
12) Identify any SIX political factors which affect hospitality business.( 6 mks)
13) a) Define the term product life cycle.( 1 mk)
b) Explain the FIVE stages of a tourism product life cycle.( 5mks)
14) Explain the main concepts of marketing( 6 mks)

15) Explain the 4Ps as used in marketing management( 6 mks)
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