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QUESTION One

A lot of consideration should be taken when written communication. The basic purpose should be
clear. When drafting, the writer should use as many strategies as possible to capture the attention
of the reader. At this stage the positive qualities of the written communication must be emphasized.

a) Explain principles of effective writing (10)
b) What are the benefits of written communication (10)
c) Explain types of written (10)

Question two

a) Audio visual form of communication which messages are send through sound and signs. Explain
five types of audio visual communication. (10 marks)

b) Discuss role purpose of communication in an organization as a management tool, (10 marks)

Question three

a) Communication and changing technology involves the use of computer and internet in
communication, including the internet enabled mobile phone. Discuss the effects of
Communication technology on sales and marketing departments in an organization (10 marks)

b) Explain elements of communication as a process (10 marks)

Question four

a) Define the following terms

i) External communication and internal communication (2 marks)

i) Informal communication and formal communication (2 marks)

iii) Organization communication (2 marks)

iv) Barriers of communication (2 marks)

V) Interpersonal communication and Intrapersonal communication (2 marks)

b) Explain principles of communication. (10 marks)



