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ONE

Distinquish between “ industrial marketing “ and “consumer marketing.” (10 marks)
Summarize the four types of industrial markets as applied in industrial marketing. (10 marks)
Outline the advantages of industrial promotional campaigns to a company. (10marks)

TWO

Desribe the steps in industrial buying process that companies have to adopt when making

decisions to buy supplies and materials. ( 10marks)
Highlight the factors that influence organizational buying behavior. (10 marks)
THREE

Analyse the concept of decision making process as used in industrial marketing.(10marks)
Outline the factors used in industrial segmentation. (10 marks)

FOUR

Outline the steps in industrial new product development planning process. (10marks)

Show the reasons that force organizations to develop new products. (10marks)
FIVE
Examine the various pricing objectives that firms are likely to adopt. (10marks)

Describe the ways through which organizations use to distribute products on the market.
(10marks)



