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QUESTION ONE

Your firm intends to invest in promotional campaigns so as to regain its lost glory, reputation and compe
edge. In view of the above statement;

a) Summarize the justification for expenditure on promotional campaigns. (10 marks)

b) Highlight the methods of determining promotional budgets. (15marks)

¢) Outline the marketing implications of promotional campaigns. (15marks
QUESTION TWO

a) Explain the market based drivers for adoption of integrated marketing communication system in

organization. (10marks)

b) Outline the relevance of integrated marketing communication in a firm. (10marks)

QUESTION THREE

An organization of your own choice has commissioned an advertising agency to undertake promotional
campaign for its products. Explain in detail, how the agency should plan and execute the advertising

campaign so as to achieve the desired promotional objectives. (20 marks)
QUESTION FOUR
a) Explain the factors that need to be taken into account by a firm when choosing media to use to
promote its goods and services on the market. (10 marks)
b) Using a brand of your own choice, evaluate the rational and emotional appeal massages utilized t
position it on the market. (10 marks)
QUESTION FIVE

a) Evaluate the criteria for measuring the effectiveness of an implemented marketing communicatio:
campaign. (10marks)
b) Distinquishsh between, Push and Pull based promotional strategies. (10marks)






