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1. a) What is advertising (Smarks)
b) Discuss the Different between radio advertising and television advertising
(10 marks)
¢) Explain the advantages of radio advertising over television advertising (20marks)
2. a) Who is a target audience in advertising? (6marks)
b) What role does research play in radio advertising? (14marks)
3. By use of relevant examples explain the following term of advertising (15marks)
a) Paid form
b) Non- personal presentation
¢) An identified sponsor

4.a) Explain five aspects that one would emphasis on, in writing an effective radio

commercial ( 10 marks)
b) In your own understanding what determines the length of a radio advert? (10marks)

5. Use relevant examples to discuss five factors that affect advertising copy positively

(20marks)
6. a) Explain three popular types of radio adverts. (10 marks)

b) Discuss aspects that make a great radio jingle. (10 marks)



