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Question 1

(a)Your friend Daniel is the director of communications in the company where you work as the
Public relations officer. He has identified complainants from your company’s publics on an
already existing problem. Using the Frank Jefkins six-point Model of Public Relations planning,

describe to Daniel how you will plan to solve the problem. (20 Marks)
(b) Make short notes on the following terms as used in Public Relations (10 Marks)
1) Public Relations
i) Crisis management

1i1) Perception
1v) Publicity

V) Publics
Question 2
(a)) State 5 qualities of a Public Relations officer. (5 Marks)
(b) Discuss any FIVE functions of Public Relations in an organization (15Marks
Question 3
a) State Five Disadvantages of Internal Public Relations Department
(5Marks)
b) Discuss any Three basic services a public relations department offers to an organization
(15 Marks)

Question 4

Discuss any FOUR Public relations media tools employed by a PR department in an
organisation to help the organisation achieve its set objectives. (20 Marks)

Question 5

Discuss the Diffusion Theory as used in Public Relations and creative advertising
(20 Marks)
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