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Question 1 (Compulsory)
a) State and explain any FIVE functions of an Advertising Agency (15 marks)

b) Describe FIVE criteria you will use to select an Advertising Agency
(15 marks)

Question 2)
State and explain the FOUR elements of an advertising strategies.(20marks)

Question 3
State and explain FOUR functions of advertising objectives.  (20marks)

Question 4

You have been tasked to run an advertisement for the Journalism Department at
MasindeMuliro University of Science and Technology. What are the factors that
will influence your media selection for your advertisement? (20 marks)

Question 5
a) Define a Consumer (5 marks)

b) State and explain any FIVE factors about consumers that an advertiser needs
to cater for (15 marks)



