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QUESTION ONE
Marketing profession is growing very fast in the modern business environment. With intensc
competition, the parameters of customer orientation is the key focus for suceess. As a newly
cmployed marketing manager of a manufacturing {irm that deals in Agro-Chemicals, your chicl
exceutive manager has called on you to give a presentation on the following:

a) ‘The key fcatures of a marketing orientation in the firm. (10 marks).

b) ‘The promotional campaigns that the (irm should invest in to improve it’s performance.

(10 marks)

¢) Why the firm can be foreed to invest into new products. (10 marks)
QUESTION TWO

a) lixplain the unique characteristics of a service that makes it’s sclling more challenging

than sclling ol a good. (10 marks)
b) Summarize the advantages of direct marketing in an organization. (10 marks)

QUESTION 'TTIREL
a) Outline the approaches you arc likely to use for targeting a market, as a newly employed
Marketing Iixccutive of {irm of your own choice. (10 marks)
b) Describe the criteria for gauging the clfectiveness of a market scgment in an
organization. (10 marks)

QULESTION IFOUR

a)  lixplain the factors that may influence the buying habits of consumers ol goods and
scrvices. (10 marks)
b)  Analysc the key steps in the new product development planning process. (10 marks)

QUESTION FIVI:
a) lixaminc the various types of pricing methods that a firm is likely to employ when sctting
appropriate prices for it’s goods and services. (10 marks)
b)  Lxplain the impact of advancement in technology on the product as an clement of the

marketing mix in an organization. (10 marks)



