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QUESTION1 = °

~ a) Ethics has be’e;n widely applied in diverse disciplines. In relation to advertising define
what ethics mean (2mks)

b) Application of ethics in advertising has remalned relatlve Outhne three reasons why this
predicament. (3mks) ' ' ‘ ‘

c) Discuss any. two subjectiareas of ethics and how they relate to advertlslno (10mks). -

uJ

d) Discuss Conseqﬁentlahty and Deontology Ethical Concepts for Judging Advertisements
(10mks)
e) Outline five elements that constitute truth in advertising (Smks)

QUESTION 2 o]
a) Discuss four issues in ethical advertising (20mks)
QUESTION 3

a) Discuss constitutes of safeguard against the indiscriminate use of advertising for
promotion of products hazardous to society as code of the advertising standards(20mks)

QUESTION 4

a) You are senior advertising custodian in the media house aware of bad practice of a
multimillion mining company. The company in question offers to advertise with you in a
deal reaching to millions of dollars. Based on your view of ethics discuss whether you
will accept this offer or not (20mks).

QUESTION 5

a) Discuss five concerns of ethics in advertising likely to affect consumer buying
behavior (20mks)



