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Question One (Compulsory)

a) Using examples, differentiate between generic products and branded products. (10marks)
(10 marks)

b) Differentiate between individual brand and distributor brand names. (10marks)

¢) Explain the concept of brand awareness pyramid. (10marks)

Question Two
a) Using a well labelled diagram, explain brand associations as an element of brand equity.(10 mar]
b) Using a brand of your own choice, highlight its functional benefits to the customer. (10 mar
Question Three
a) Explain the types of Point of Purchase Strategy. (10m:

b) Brand loyalty is a major asset of brand equity in an organization. Explain it’s importance, using a
training institution of your own choice. (10marks)

Question Four
a) Summarize the attributes that are likely to make an organization a brand on the market. (10 mark:
b) Using a washing soap of your own choice, explain its functional benefits to the customer. (10 me
Question Five
a) Outline Non-Product related attributes of a brand. (10 marl

b) Describe the Big Five Traits that drives brand personality on the market. ( 10 marl






