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DPA 200

1 (a) Explain FIVE provisions of the Media Act (2013). (10 Marks)
(b) Illustrate FIVE characteristics of a credible journalist. (10 Marks)
(c) State and explain FIVE ethical principles of advertising. (10 Marks)

2 Explain the contents of the following constitutional provisions.
(i) Article 33 (5 Marks)
(ii) Article 34 (5 Marks)
(iii)Article 35 (5 Marks)
(iv) Bill of rights in relation to Media (5 Marks)

3 (a) Explain FIVE situations where freedom of expression is curtailed by law. (10
Marks)

(b) Explain FIVE challenges of operating in a free speech environment. (10 Marks)

4. (a) Discuss FIVE roles of the Communications Authority of Kenya as enshrined in
law. (10 Marks)

(b) Explain the mandate of media in an electioneering period. (10 Marks)

5 (a) Explain how corruption has compromised media operations in Kenya. (10

Marks)
(b) Discuss how media ownership influences media content in Kenya. (10 Marks)
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