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QUESTION ONE
Marketing Communication through promotional campaigns is an integral and cssential part of
the marketing mix. As a promotional manager ol a firm of your own choice, your managing
director wants you to write a report on the following:
a. The cconomic justification of investing in promotional campaigns. ( 10 marks)
b. The various techniques of sales promotion as a marketing communication tool.
(10 marks)
¢. 'T'he benefits of using a radio as a promotional media to the firm.
(10marks)

QUESTION TWQO
4. lixaminc the rational and emotional appeal messages ol any cooking [at brand.
(10marks)
b. Outline the benelits and limitations of push based promotional strategics. (10 marks)

QUESTION THRIE
a. lixplain the communication based drivers for integrated marketing communications in a
[irm. (10 marks)
1

b. Outline the benefits of integrated marketing communication in a {irm.
(10marks)

QUESTION FOUR
a. Summarizc the advantages and limitations of using promotional agency to a firm. (10
marks) ‘
b. Tlighlight the arcas of agency bricfing that the client should provide to the promotional
agency. (10marks)

QUESTION FIVE
a. Dillerentiate between “Advertising” and “Sales Promotion” as tools ol marketing
communication. (10 marks)
b. Outline the approaches of determining promotional budget in an organization.
(10marks)



