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QUESTION ONE

[t has been commonly said that marketing philosophy aims at satisfying customers needs and
wants at a profit. Yet critics of marketing have said that marketing creates unnccessary needs and
wants. How would you attempt to explain these apparently contradictory views. (20 marks)

QUESTION TWO
a) Your marketing dircctor is convinced that marketing and sclling arc cssentially the same

thing. Put forward an argument that will attempt to prove him/ her that the assertion is

incorrect. (10 marks)
b) Using a well labelled diagram, show how the Black Box theory is itilized in the sclling
function. (10 marks)

QULESTION THREL
a) Relerring to a new product or scrvice of your choice, identily and comment upon cach
stage involved in planning a promotional campaign for the launch. (10 marks)
b) Considering buyer behaviour theory, explain why the sclection of promotional tools
might differ for a campaign for an industrial product. (10 marks)

QUUSTION I'OUR
You work for a pet food manufacturer of cat [ood and you have been asked to write a memo to
the marketing strategy department on the following:
a) ‘T'hc usclulness of the product life cycle concept/ theory for decision making for the
current cat food products. (10 marks)
b)  Ilow you would adapt the marketing mix [or a cat food product, which appears to be

moving into decline stage. (10 marks)

QUESTION FIVI:
Markcting information system framework is critical for all practicing marketers who intend to
achicve competitive advantage on the market. Discuss this asscrtion. (20 marks)






