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QUESTION ONE (COMPULSORY)

a) Define the following;
1) Sports marketing (2mks)

i1) Endorsement (2mk)
1i1) Enterprise (2mk)
1v) Entrepreneur (2mk)
V) Branding (2mks)
b) Explain the significance of sport marketing under the following;
1) Athlete (5mks)

i1) Sponsors (Smks)

1i1) Spectators (Smks)

1v) Community (5mks)
QUESTION TWO
Elaborate on five elements of marketing that can be used in marketing of sports in Kenya
(20marks)

QUESTION THREE
a) State seven characteristics of an entrepreneur. (7mks)
b) Describe seven steps involved in developing a marketing plan. (14 marks)

QUESTION FOUR
a) State five contributions of entrepreneurship to national development (5mks)
b) Describe the benefits of branding to the following:

i) The consumer (5mks)

ii) The manufacturer ( 5Smks)

iii) The retailer (5mks)
QUESTION FIVE

Describe five theories of entreprencurship. (20marks)



