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QUESTION 1

a) Public relations and advertising can be erroneously overlapped. Based on key defining
features establish the difference between the two. (6mks) '

b) Outline four tools of integrated marketing communications (4mks).

c¢) Using relevant examples describe the features of advertising as stated by the American
Marketing Association. (20mks)

QUESTION 2
a) Briefly explain the interface between advertising and brand building (5Smks)
b) Explain the main approaches in brand building (15mks)

QUESTION 3

a) Debate has been on regarding how advertising and sales relate. Stating your position
illustrate your views in contribution to this debate (20mks)

QUESTION 4

a) You found a stubborn real estate business-man who does not appreciate public relation in
practice. Using examples relevant to his business convince him to appreciate the
relevance of public relations (20mks)

QUESTION 5

a) Integrated marketing Communications and public relations campaigns can be used
concurrently. Explain (20mks)



