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JMC 202

1. a)Factors to consider in advertising is that it is;
1.  Pre-determined
ii.  Intended to trigger a response
iii.  Relayed through an appropriate channel
Discuss how the above factors can be used by an advertising agency, to create an effective
advertisement. (15 marks)
b) Discuss the importance of the FOUR P’s in marketing in the field of advertising. (15 marks)

2. a) How do you distinguish between attention and interest? (5 marks)
b) Why is it necessary to ensure interest in advertising? (15 marks)

3. a) On what general principles is modern advertising based? (5 marks)
b) Discuss how advertising can be used to create wealth (10 marks)
c) How does advertising contribute to the education of the public? (5 marks)

4. a) Explain how advertising may be looked at as insurance and how it reduces selling costs. (10
marks)
b) How can advertising be used to increase the price of a product? (10 marks)

5. Briefly describe what branding is and using relevant examples, discuss its importance in
advertising with specific reference to a local company that is planning to expand its business to
neighboring countries. (20 marks)




