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QUESTION ONE

a) Discuss any 5 media available for advertising today (10 marks)
b) What 5 factors would you consider before choosing a media to-promote your,
advertisement? (10 marks)
¢) What are the demographic factors to consider when drafting your advertising campaign
plan (10 marks)
QUESTION TWO

a) Define advelﬁsing (2 marks)
b) Discuss the history and development of advertising (18 marks)

QUESTION THREE

a0

a) Discuss any 5 Advertising techniques (10 marks)
b) Compare and Contrast PR and Advertising (10 marks)
QUESTION FOUR

a) Discuss the Objectives of Advertising (10 marks)
b) Outline 5 relevance of advertising to a business enterprise 10marks)
QUESTION ___ FIVE

a) Compare and contrast advertising in the pre-industrial stage and the modern advertising
(15 marks)

b) Outline any 5 features of advertising (5 marks)



