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QUESTION ONE

a) Explain the four utilities created by marketing. (8 Marks)

b) Explain both the macro and micro aspects of agricultural marketing. (4Marks)
¢) Explain the relationship that exists between marketing and production. (4Marks)

d) Distinguish between the rationing function and the allocation function of price system.
(4 Marks)

e) State and explain the special features of agricultural products (10 Marks)

QUESTION 2
a) State and explain limitations of the Price control mechanism (10 Marks)
b) Why is market failure common in developing countries? Discuss (10 Marks)
QUESTION 3

Marketing economists have developed various approaches to study agricultural
marketing. Validate this statement using the five approaches of agricultural marketing.
(20 Marks)

QUESTION 4
a) Discuss the major problems confronting agricultural marketing (10 Marks)

b) Perfectly competitive firms sometimes earn substantial amounts of profit. Is this
inconsistent with Structure-Conduct-Performance theory? Explain. (10 Marks)

QUESTION 5
a. Discuss the advantages and disadvantages of leaving the allocation of a country’s
resourcesto the price mechanism? (10 Marks)

b) How does a price ceiling or price floor undermine the rationing and allocation
function ofprices? (10 Marks)



