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QUESTION ONE

a) Outline four aspects of marketing

b) State three conditions that must be met in business to business marketing

¢) Outline four types of risks associated with purchase of goods and services

d) State and briefly explain the three micro environmental factors that affect B2B
e) Distinguish between a need and want

f) State the four orientations of marketing

g) Briefly explain the concept of business to business marketing

h) Why is marketing important?

i) Outline the importance of market research

QUESTION TWO
a) Briefly explain the concept of market research
b) Explain the importance of market research

c) Discuss the process of market research

QUESTION THREE
Discuss the process of business to business marketing
QUESTION FOUR

Business to business marketing environment plays an important role. Discuss
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