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QUESTION ONE
a) Describe the traditional marketing mix. (10marks)

b) Outline the various types of sales promotion as a promotional mix tool. (10marks)

¢) Explain the characteristics of a service that make it’s selling more challenging than selling of
a good (10marks)

QUESTION: TWO

a) Explain the variables for segmenting a consumer market. ( 10 marks )
b) Analyse the criteria for gauging the effectiveness of a market segment. (10marks)

QUESTION: THREE

a) Summarize the steps in a consumer buying process. (10marks)
b) Highlight the factors that are likely to influence consumer buying decisions. (10marks)

QUESTION: FOUR

a) Explain the importance of product life cycle to an organization. (10marks)
b) Outline the steps in new product development planning process. (10maeks)

QUESTION: FIVE

Write short notes on the following terms:
a) Intensive distribution strategy. (4marks)
b) Selective distribution strategy. (3marks)
c) Exclusive distribution strategy (3marks)



