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QUESTION ONE
Promotional campaigns are turning customers into impulse buyers than being rational buyers as
it is a general routine. As a marketer, give write-ups on the following:

a. How to select appropriate promotional messages to use to undertake promotional

campaigns (10 marks)
b. The objectives of promotional campaign to the firm. (10 marks)
The benefits of using televisions to undertake promotional campaigns.
(10marks)
QUESTION TWO
a. Differentiate between ‘rational’ and ‘emotional’ appeal messages, citing examples.
(10marks)
b. Summarize the pros and cons of push promotional strategies. (10 marks)
QUESTION THREE
a. Outline the communication based drivers for integrated marketing communications in a
firm. (10 marks)
b. Explain the benefits of integrated marketing communications in an organization.
(10marks)
QUESTION FOUR

a. Highlight the benefits of using promotional agencies to undertake promotional campaigns
for organizations. (10 marks)

b. Explain the steps used in designing and developing a promotional campaign to be
executed. . (10marks)

QUESTION FIVE
a. Analyse the approaches that can be used for determining promotional budgets. (10marks)
b. Explain the three types of media strategies that a firm is likely to employ to achieve it’s
desired promotional objectives. (10marks)



